State Superintendent’s Business, Marketing and Information Technology Advisory Committee
May 11, 2011

Chula Vista Resort, Wisconsin Dells

Minutes


In attendance: 

	David Ripple
	Cardinal Heights Upper Middle School

	Mary Murray
	WICPA

	Lila Waldman
	UW-Whitewater

	Brad Haag
	Racine Unified School District

	Ron Zimmerman
	Packaging Corporation of American, Tomahawk

	Amanda Dowds
	Mineral Point High School

	Lynett Havelka
	Mukwonago High School

	Scott Christy
	Green Bay School District

	Brian Johnson
	Michels Corporation

	Sue Schleicher
	Oak Creek High School

	John Smith
	UW-Whitewater

	Sandy Guiliani
	Grafton High School

	Shari Gunderson
	Cadott High School

	Moria LaFayette
	Wisconsin Technical College System

	Urs Haltinner
	UW-Stout

	Carol Robarge
	Chippewa Valley Technical College

	Kelly Hoyland
	Menomonie High School

	Annette O’Hern
	LaCrosse School District

	Jennifer Wegner
	WI Department of Public Instruction

	Sara Baird
	WI Department of Public Instruction


I. Meeting was convened at 9:15 a.m.

II. Positives in Business and Marketing Education were shared by the committee 
a. Transition to HS by 9th graders

b. Excitement/interest in supplementing Accounting curriculum

c. Openings in BM&IT around the state

d. Adding transcripted credit

e. Teacher externship programs

f. Technology is moving and we are moving with it

g. Business partnerships

h. Forced teachers to “do it better”---match what is happening “in the field”

i. Better employees come from CTSO/CTE participation

j. 18 student teachers in spring

k. Still supporting comprehensive programs in HS

l. Former students are successful and keeping in touch

m. Marketing at technical colleges are becoming more focused

n. Integration of technology “explosion”

o. Great colleagues in this field—both current and future

p. Educators are looking “wholistically” and embracing their counterparts

q. Great professional development opportunities

r. Career pathways and core areas are integrated into CTE

III. History of the Program areas:

a. Demand for content by industry

b. Professionally, we need to understand our interdependency and how we complement each other programmatically 

c. Focus on economics and entrepreneurship
d. Known as the 5th core area in early WI educational history
e. Assist students in gaining knowledge and skills to become productive members of society

IV. This We Believe Statement

a. Two years ago the development of this document began

b. The request of the committee was to make changes to include Marketing Education
c. The committee responded that this document could do some major damage if Marketing Education was simply added to the existing document

d. The decision was made by the committee to create a Marketing Education document that parallels the B&IT document using the same format and include a conclusion that reflects both documents
ACTION ITEM:  WRITE A WE BELIEVE DOCUMENT FOR MARKETING EDUCATION NO LATER THAN JULY 1ST TO SUBMIT TO SARA AND JEN

ACTION ITEM:  WRITE A COMMUNIQUE TO THE FIELD ANNOUNCING THAT B&IT AND MARKETING HAVE CONVENED AN ADVISORY COMMITTEE FOCUSING ON:  WHAT IT RECOGNIZES; ITS PURPOSE; ITS FUTURE; WHY THE COLLABORATION—WHAT IT IS AND WHAT IT’S NOT
V. Program Updates

a. CTSO Updates-discussed handouts

b. Professional Development-shared calendars

c. Conversation on equivalency

i. B&IT and English Language Arts (ELA)

ii. B& IT and Social Studies

iii. Marketing and Social Studies

VI. The state of Wisconsin State Certified Skill Standards for Employability and Leadership were discussed
a. The committee reviewed the leadership certificate and made several recommendations for Sara and Jen to take back to the internal workgroup at DPI

i. Why is this not included on the CTEERS report?
ii. Great marketing for CTE programs

iii. Can be added to transcripts

iv. Validates what is happening in the classroom

v. Verifying soft skills

vi. Independent study can be based on these competencies for students to earn a credit

vii. School board strategic goals is to increase number of students who are college and career ready—this is spot on!

viii. Great applicant portfolio for a job

ix. This demonstrates that students really have leadership skills

x. Potential for personal student growth, self-esteem

xi. True understanding of what leadership is

xii. This cannot be a “one size fits all” program…this needs to be the “gold standard”…not everyone is a leader

xiii. College and career readiness

xiv. Creates self-awareness

xv. Portfolio builder

xvi. Networking opportunity

xvii. Use to teach what employers require

xviii. Audience includes employers and schools also report “21st century skills”

xix. HR needs to recognize certificate; contact SHERM

xx. Infuse into courses

xxi. Add WI Career Guidance Model for counselor “buy-in”

xxii. Use to apply for scholarships

xxiii. Can combine volunteerism and leadership (required on college apps, for graduation, and for scholarships)

xxiv. Can be used to begin discussions with employers and post-secondary

xxv. Creates opportunities for teachers to reflect—am I providing experiences

ACTION ITEM:  COMMITTEE WAS ASKED TO SHARE FEEDBACK ON THE LEADERSHIP CERTIFICATE DRAFT WITHIN THE NEXT WEEK (BY MAY 18)

VII. Current Challenges in BM&IT were shared by committee members
a. Communication gap between education and industry

b. Image of our program and CTE
c. Communication gap between education and business

d. Defining what is really important

e. Curriculum updates and not knowing where to place new focus

f. Advisory committees—lack there of

g. Growing future capacity of programs
h. Validity/importance of programs

i. Give the collaboration (of the advisory committee) your head and your hearts

j. Communicating the value in data terms

k. Enrollment

l. Continued PD out of teachers pockets and the use of teacher time

m. Strategic alignment of statewide resources
n. Providing the right challenges at the middle level

o. Turf war between CTE and Content (if integration, what are the unintended outcomes?)

p. Accountability and research (how are we making a difference?)

q. Perceived value by administrators/equity

r. Hard to know what baseline curriculum to use to align with (transcripted credit/third party assessments/CLEP/ASK)

VIII. Committee work--based on today’s conversations, the following subcommittees were developed:
a. Business Partnerships; Co-chairs:  Brian Johnson and Sara Baird

i. Focus on advisory committees 

ii. Local business partnerships

iii. Teacher externships

b. Adding Value to BM&IT; Co-chairs:  Kelly Hoyland and Jen Wegner

i. Focus on articulation
ii. Third party assessments:  CLEP/College Board; ASK, AP etc

iii. Skill standards, etc.

ACTION ITEM:  EACH COMMITTEE IS ASKED TO MEET AT LEAST ONCE PRIOR TO THE OCTOBER METING TO DISCUSS POSSIBILITIES, RESOURCES, AND WHAT THIS COULD LOOK LIKE

IX. Next Meeting:  Thursday, October 13, 2011 @ Chula Vista Resort
X. Meeting adjourned at 3 p.m.
Respectfully submitted by Sara Baird & Jennifer Wegner
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