
THE LIFECYCLE OF FARM TO SCHOOL TRAINING SERIES



ICE BREAKER
• What local 

foods/meals do your 

students get the most 

excited about?

• In general, what 

foods/meals do your 

students get the most 

excited about?



PRE-WORKSHOP 

SURVEY 

To view survey on smart phone: open camera app,  focus your screen on the QR Code to 

scan it. You will see a pop-up notification to view the QR Code details.

https://forms.gle/Uad6XYfB4pQwFmTu5

https://forms.gle/Uad6XYfB4pQwFmTu5


ACTION PLAN

 https://dpi.wi.gov/sites/default/files/imc

e/school-nutrition/doc/serving-local-

foods-action-plan.docx

https://dpi.wi.gov/sites/default/files/imce/school-nutrition/doc/serving-local-foods-action-plan.docx
https://dpi.wi.gov/sites/default/files/imce/school-nutrition/doc/serving-local-foods-action-plan.docx
https://dpi.wi.gov/sites/default/files/imce/school-nutrition/doc/serving-local-foods-action-plan.docx


OBJECTIVES

• Learn how to market and promote the local foods 

served at your schools to both students and the 

community

• Be able to educate students about where their food 

comes from and create excitement to discover new 

foods.

• Engage students through your school garden as a tool 

for education, learning and sustenance



BENEFITS TO SERVING LOCAL FOODS

General benefits

•Promotes life-long healthy eating habits

•Connects food to core curriculum like 

health, science

•Draws school and community together

•Builds local economy

•Promotes sustainability

Food Service Benefits

•Relatively inexpensive

•Increases access to local foods

•Expands variety of food offerings for menu planning

•Introduces students and school staff to food service 

operations

•Increases participation in school meal programs



SERVING LOCAL FOODS- OREGON SCHOOL DISTRICT & 

GREENFIELD FARMS



MARKETING AND PROMOTING YOUR LOCAL FOODS



SOCIAL MEDIA

 Free and easy

 Way to engage students, parents and the 

community

 Visual representation of your food

 Connection to local farmers



SOCIAL 

MEDIA-

FARMS USE 

IT TOO!



BROADCAST MEDIA



BROADCAST 

MEDIA 

CONTINUED



OTHER MARKETING 

IDEAS

 Newsletter

 Take home flyers for students 

to bring to families

 Cafeteria & Menu Signage

 Local food events

 Community connections-

farmers markets, partnerships, 

etc.



MENU SIGNAGE: 

LOCAL FOODS AT 

BREAKFAST



STEVENS POINT 

SCHOOL 

DISTRICT



GROUP 

DISCUSSION-

SHARE YOUR 

MARKETING 

STRATEGIES!



HARVEST OF THE 

MONTH

 Emily Latham, MPH, UW-Extension, Health Communications 

State Outreach Specialist





BREAK



AROUND THE 

WORLD IN 80 

TRAYS

Chicken al Pastor

Fort Atkinson School District



ARROZ CON POLLO – ACADEMY OF EXCELLENCE



WISCONSIN 

HEIGHTS 

SCHOOL 

DISTRICT –

GREEK 

CHICKEN 

FLATBREAD



SIENA CATHOLIC 

SCHOOLS





GROUP DISCUSSION-ACTION PLAN

What tactics could you use to 
educate your students about 
where their local food comes 

from?

What resources are available to 
you to help promote your local 

foods?

Who at your school or district 
could help you promote your 

local foods and get the word out 
to the community?

How will you connect your 
garden maintenance and 

growing schedule to education 
for students?



IN-PERSON 

WORKSHOPS AT 

SCHOOL 

NUTRITION 

SUMMER 

TRAINING

 Farm to School: Into the School Garden- Wednesday July 19th 

10:30am-4:00pm Northcentral Technical College in Wausau, 

Wisconsin

 Farm to School: On the Menu- Thursday August 10th 8:00am-

3:00pm Waukesha High School

https://dpi.wi.gov/school-nutrition/training/school-nutrition-summer-training
https://dpi.wi.gov/school-nutrition/training/school-nutrition-summer-training
https://dpi.wi.gov/school-nutrition/training/school-nutrition-summer-training
https://dpi.wi.gov/school-nutrition/training/school-nutrition-summer-training
https://widpi.myquickreg.com/register/event/event.cfm?eventid=14989
https://widpi.myquickreg.com/register/event/event.cfm?eventid=14990


POST-

WORKSHOP 

SURVEY

To view survey on smart phone: open camera app,  focus your screen on the QR Code to 

scan it. You will see a pop-up notification to view the QR Code details.

https://forms.gle/zfczL2SCrgnXq9Ar8

https://forms.gle/zfczL2SCrgnXq9Ar8


PROJECT FUNDING

 “This project has been funded at least in part with Federal funds from the U.S. Department of Agriculture. The 

contents of this publication do not necessarily reflect the view or policies of the U.S. Department of Agriculture, 

nor does mention of trade names, commercial products, or organizations imply endorsement by the U.S. 

Government.”



USDA NON-DISCRIMINATION STATEMENT
In accordance with federal civil rights law and U.S. Department of Agriculture (USDA) civil rights regulations and policies, this institution is prohibited from 

discriminating on the basis of race, color, national origin, sex (including gender identity and sexual orientation), disability, age, or reprisal or retaliation for prior civil 

rights activity.

Program information may be made available in languages other than English. Persons with disabilities who require alternative means of communication to obtain 

program information (e.g., Braille, large print, audiotape, American Sign Language), should contact the responsible state or local agency that administers the program or 

USDA’s TARGET Center at (202) 720-2600 (voice and TTY) or contact USDA through the Federal Relay Service at (800) 877-8339.

To file a program discrimination complaint, a Complainant should complete a Form AD-3027, USDA Program Discrimination Complaint Form which can be obtained 

online at: https://www.usda.gov/sites/default/files/documents/USDA-OASCR%20P-Complaint-Form-0508-0002-508-11-28-17Fax2Mail.pdf, from any USDA office, by 

calling (866) 632-9992, or by writing a letter addressed to USDA. The letter must contain the complainant’s name, address, telephone number, and a written description 

of the alleged discriminatory action in sufficient detail to inform the Assistant Secretary for Civil Rights (ASCR) about the nature and date of an alleged civil rights 

violation. The completed AD-3027 form or letter must be submitted to USDA by:

1. mail:

U.S. Department of Agriculture

Office of the Assistant Secretary for Civil Rights

1400 Independence Avenue, SW

Washington, D.C. 20250-9410; or

2. fax:

(833) 256-1665 or (202) 690-7442; or

3. email:

program.intake@usda.gov

This institution is an equal opportunity provider.

https://www.usda.gov/sites/default/files/documents/USDA-OASCR%20P-Complaint-Form-0508-0002-508-11-28-17Fax2Mail.pdf
http://mailto:program.intake@usda.gov/
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