Brandon Jahr

o6th Grade Math Teacher
CLC Site Coordinator
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Enroliment (4k-12): /83

Race/Ethnicity:
White- 84.8%
Hispanic- 11%
American Indian- 1%
Asian- 1%
Black- 0.8%
2 or more- 1.5%

Economically Disadvantaged (Elementary):
47%
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The Good News... Everyone Wants to Help!
Plant Tours =30 VEX

hley furniture has taken our CLC group on plant tours,
$ rought in presenters, and sponsored a VEX Robotics
tournament at our school. Heather is our contact and is the
Public Relations Specialist for Ashley Furniture Industries.

The #1
Furniture Manufacturer
In The World

+ounded With A Belief That Furniture Could Be Made A Better Wa:
— {




UW-Extension UW-Extension works with the people of Wisconsin to solve
their most pressing issues and uncover their most
Cost = $O promising opportunities through hundreds of programs and
\{ % initiatives statewide. Thanks to vital partnerships with the
DA 26 UW campuses, county and tribal governments, and
| other public and private organizations, UW-Extension’s
wide-ranging initiatives impact 1.5 million people every year
by providing access to university resources and engaging
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http://www.uwex.edu/

PUBLIC LIBrary
COST = $O

We visit the Whitehall Public Library at least
once per month. Amanda always has an activity
planned for students to do and she makes sure
students always have time to browse the library.




Tri-CoOunTyY Gunbersen

LUTHErram HOSPITal Kim is the
COST = $0 - Marketing
Assistant for the
local hospital.

She sets up an
activity to either
do at school or
at the hospital.



WHITéeHalLL volLunTeer
‘ FIreFIGHTErsS - COST = $0

Once a year we visit the local volunteer
fire station. On this particular day, they
set up activities and showed us what
happens at the scene of a car accident.



veTerans AssocCiaTtion - AMVET POST 1

COST = $0
\ AMVET Post 1 buys and
" h wraps gifts for retired
military personnel going
through hardship.

The Veterans Association
supplied all of the gifts and
wrapping paper. The CLC

students helped wrap the
gifts. It took us a little over

two hours!



FOOD PaniTry & Feeb MY PeOPLe

Our CLC sponsors a weekend food bag program. Any
family in our school may sign up for it. We partner with
our local food pantry as well as Feed My People to
prepare a bag of food items that can be taken home for
families to eat over the weekend. Clubs created within the

CLC help to fundraise money for items as well.
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SUPerior FresH / FresHwarter Family Farms
COST = $0




HAarvesT HOMeée Farms  Mike and Becky invite us out to the farm
COST = $1,000 / for 10 visits per school year. They

* always have incredible activities
\ Jear planned and students come away with

: q | : an unforgettable experience!




WOuULD anyBODY LIKe TO sHare
an experience?

Suggestions?



HOW DO We PLan?

N\

Where can we go within
reasonable walking or
bussing distance?

Who can we contact to set up
a visit?

How can we explain our
organization to potential
businesses?

What can we do to prepare
students and families?



http://obeattie.github.io/gmaps-radius/?lat=51.500358&lng=-0.125506&z=10&u=mi&r=5

WHartT Car vyou DO?

Contact #1

Where can you go?
Business Name:
Who can you contact?
Contact Name:
Email/Phone:
How are you going to explain your organization?
CLC Name:
CLC Mission:
What can you do to prepare students/families?

Method of communication:

Contact #2
Where can you go?
Business Name:
Who can you contact?
Contact Name:
Email/Phone:
How are you going to explain your organization?
CLC Name:
CLC Mission:
What can you do to prepare students/families?

Method of communication:



