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MAJOR EQUIVALENCE WORKSHEET – MARKETING EDUCATION

 (
Wisconsin Teaching Standard 4
The teacher understands the central concepts, tools of inquiry, and structures of the discipline(s) he or she teaches and creates learning experiences that make the discipline accessible and meaningful for learners to assure mastery of the content.
)






Applicants who do not have a major in the subject area of the license they are seeking must demonstrate the equivalent of a major through any combination of courses, training, teaching experience, or other professional experience. 

For each item listed in the chart below, indicate in the right-hand column how you have achieved competence in that area. Draw upon professional experiences, coursework, training, and other experiences. Provide specific details. For instance, if the knowledge or skills was covered in a course, explain what you learned and how you demonstrated proficiency via course assessments; avoid merely listing a course number and name. Or, if you have developed a skill in your current teaching assignment, explain how you demonstrate that proficiency in your work; you might consider how a visitor to your classroom would see or hear that skill on display and describe what would be perceived. 

It is likely that you will write 1-3 paragraphs for each item.

Please be specific. Reviewers will use this information in determining whether you have the equivalent of a content major. Incomplete or unclear information could impede approval of your Part 1 eligibility review.

	
Wisconsin Licensure Program Guidelines for Teachers of Marketing Education

	
Evidence of Competence in this Content

	1. A marketing education teacher has a deep knowledge of Wisconsin’s Model Academic Standards for Marketing Education and learning progressions in this discipline.
	




	2. Developing entrepreneurial ventures within the free enterprise system; understanding the challenges that are inherent in beginning a new business and maintaining an existing small business; applying marketing concepts in creating goods, services and idea for consumers; understanding entrepreneurship begins with the attitudes and unique talents associated with that of a risk-taker.
	

	3. Understanding marketing within our free enterprise system; applying economic concepts in developing a competitive advantage in the global economy.
	

	4. Applying marketing concepts and practices in a global economy; understanding that interdependence between nations has created the need to market products, services and ideas effectively to different countries/cultures throughout the world; developing fundamentals necessary to interact comfortably, productively and responsibly with various countries and cultures around the world.
	

	5. Applying and actually experiencing the functions of marketing - distribution, financing, product/service management, marketing information management, pricing, promotion, risk management and selling - in a variety of business settings such as retailing, wholesaling, manufacturing and service industries; understanding that marketing touches the lives of people on a daily basis as family members, consumers and workers; understanding that marketing occupations are found in every segment of our economy.
	

	6. Developing problem solving skills that involve critical and creative thinking; applying these skills to investigate, process, organize and reach conclusions regarding complex issues in the world of work and life; solve marketing related problems as well as creating new and innovative marketing applications.
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